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Following CeMAT 2005, the editor  
questioned three expert representa-
tives about SSI Schaefer’s presence 
at the trade fair and about the current 
market situation.

Editor: 
„Mr Bröcher, Mr Buchmann, Mr 
Swinkels, it was impossible to miss 
Schaefer’s presence at CeMAT 2005 
– was it worth the high expenditure?“

Rainer Bröcher:
„Yes, it was a success! We showed that 
we are not just a big company, we are 
very innovative too. Our new products
met with great interest and, for image 
reasons, we made sure that our 
exhibition stand was big enough for us 

to demonstrate that we offer everything 
from Schaefer containers right through 
to complete logistics systems.“

Editor:
„Isn’t specialisation needed more than 
such a huge range of services when it 
comes to complex tasks?”

Rainer Bröcher:
”We offer both - and our customers 
reap the benefi ts. Just look at the 
success stories of our carousel system
and our automated mobile racking. 
Both systems were developed for 
specifi c applications and meet with 
huge demand, because with these 
solutions we struck all the right chords 
for our customers. Besides, when our 
customers have complex projects, that 
is precisely when working with just one 
partner is a major advantage.“

Editor:
„What kind of requirements do your 
customers place on you?“

Quo vadis logistics?
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